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ONLINE MEDIA COMPANY BUYS “GIRLFRIENDS” AND “ON OUR BACKS” MAGAZINES
San Francisco, CA: Underground Networks, Inc., a California-based online media company, has completed its purchase of the majority of assets of Girlfriends and On Our Backs, two popular lesbian magazines formerly published by H.A.F. Publishing in San Francisco. The sale included the magazines’ brands, inventory, various assigned licenses and copyrights to back content, online newsletters, and mailing lists. Not included were the magazines’ active subscribers; that list was purchased by VelvetPark, the New York -based lesbian national glossy in May 2006. The sale of assets to Underground Networks  was initiated by a Letter of Intent executed in February, and the transaction closed on July 15, 2006 after complying with all bulk sales laws. 
Underground Networks, Inc. (UNI) states that it was attracted to the magazines’ strong brand recognition in the lesbian market, a combined print and online circulation of more than 100,000, and the magazines’ reputable, award-winning editorial. The buyer acknowledges that it does not have any immediate plans to produce print editions, and is considering third party offers for the remainder of Girlfriends and On Our Backs’ mailing lists and other print-related assets. 

UNI, a new media startup which focuses on lifestyle brands including technology, wine, and LGBT issues, states that it intends to re-launch the titles online in early 2007 to tap into the growing market for internet-based ad revenue. 

H.A.F. Publishing remains operational and will re-bid for contracts on its popular series of official guides to major San Francisco events, including Inside Pride, the official guide to San Francisco’s Gay Pride Parade and Celebration. Gay Pride in San Francisco is California’s largest outdoor event, drawing more than 500,000 participants; H.A.F. has published the guide for 11 years. 

Heather Findlay, president and editor in chief of H.A.F. Publishing, said she is looking forward to assisting Underground Networks as it re-launches the titles online. “I am delighted with the deal, especially since I’ll be able to continue to work editorially with the titles and maintain my relationship with readers. I think the magazines have a lot of potential online, and the new owners are uniquely set up to make that happen.”  
All inquiries should be directed to H.A.F. Publishing at the email address above.
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